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PREFACE 


Federal  milk  marketing  orders  are  established  under  the  authority  of  the  Agricultural  Marketing 
Agreement  Act  of  1937,  as  amended.  The  Secretary  of  Agriculture  is  authorized  by  this  statute, 
under  certain  conditions  and  with  producer  approval,  to  issue  milk  marketing  orders  that  require 
handlers  to  pay  at  least  the  minimum  specified  prices  for  milk  purchased  from  producers.  The 
complete  orders  are  published  in  the  U.  S.  Code  of  Federal  Regulations,  Parts  1000  to  1 199. 

The  statistical  data  generated  through  the  administration  of  the  Federal  milk  order  program  is 
recognized  widely  as  one  of  the  benefits  of  this  program.  These  data  provide  comprehensive  and 
accurate  information  on  milk  supplies,  utilization,  and  sales,  as  well  as  class  prices  established 
under  the  orders  and  prices  paid  to  dairy  farmers  (producers).  The  sources  of  this  data  are 
monthly  reports  of  receipts  and  utilization,  producer  payroll  reports,  and  reports  of  nonpool 
handlers  filed  by  milk  processors  (handlers)  subject  to  the  provisions  of  the  various  milk  orders. 
The  local  market  administrator  (MA)  uses  these  reports  to  determine  pool  obligations  under  the 
order  and  to  verify  proper  payments  to  producers.  Auditors  employed  by  the  MA  review  handler 
records  to  assure  the  accuracy  of  reported  information. 

The  local  market  administrator  summarizes  the  individual  handler  reports  and  submits  a  series  of 
order  summary  reports  to  the  Market  Information  Branch  (MIB)  in  Dairy  Programs.  The  MIB 
summarizes  the  individual  order  data  and  disseminates  this  information  via  monthly,  bimonthly, 
and  annual  releases  or  publications.  Since  milk  marketing  order  statistics  are  based  on  reports 
filed  by  the  population  of  possible  reporting  firms  and  not  a  sample,  these  statistics  are 
comprehensive.  Also,  since  these  individual  firm  reports  are  subject  to  audit  and  verification, 
these  statistics  are  accurate.  For  a  description  of  the  various  terms  used  in  these  statistics,  see  the 
special  article  in  FMOS-430,  “January /February  1999  Summary”. 

Comments  on  this  publication  or  subscription  requests  (there  is  no  charge  for  this  report)  should 
be  directed  to  Chief,  Market  Information  Branch  at  AMS/Dairy  Programs,  P.O.  Box  96456, 
Washington,  DC  20090-6456;  e-mail,  WashingtonDCDYMIB@usda.gov.  Federal  milk  order 
statistics  now  are  available  on  the  Internet  at  www.ams.usda.gov/dairy. 


The  U.S.  Department  of  Agriculture  (USD  A)  prohibits  discrimination  in  all  its  programs  and 
activities  on  the  basis  of  race,  color,  national  origin,  gender,  religion,  age,  disability,  political 
beliefs,  sexual  orientation,  or  marital  or  familial  status.  (Not  all  prohibited  bases  apply  to  all 
programs).  Persons  with  disabilities  who  require  alternative  means  for  communication  of 
program  information  (Braille,  large  print,  audiotape,  etc.)  Should  contact  the  USDA’s  TARGET 
Center  at  (202)  720-2600  (voice  and  TDD). 

To  file  a  complaint  of  discrimination,  write  USDA,  Director,  Office  of  Civil  Rights,  Room 
3266-W,  Whitten  Building,  14th  and  Independence  Avenue  SW.,  Washington,  DC,  20250-9410, 
or  call  (202)  720-5964  (voice  and  TDD).  USDA  is  an  equal  opportunity  provider  and  employer. 


1 


CONTENTS 


Page  No. 

Summary .  5 

Milk  marketing  area  map .  10 

Table  1:  Federal  order  fluid  (Class  I)  differentials,  July  1999 
and  minimum  Federal  order  Class  I  prices,  July  and 

August,  199  9  and  1998 .  11 

Table  2 :  Federal  milk  order  class  and  blend  prices  and  butterfat 

differentials,  May,  with  comparisons .  12 

Table  3 :  Federal  milk  order  class  and  blend  prices  and  butterfat 

differentials,  June,  with  comparisons .  14 

Table  4:  Average  Federal  milk  order  Class  I  and  blend  prices, 

by  marketing  area,  January- June ,  with  comparisons .  16 

Table  5:  Number  of  producers  delivering  milk  to  handlers  regulated 
under  Federal  orders,  total  producer  deliveries,  butterfat 
content  of  producer  deliveries,  and  average  daily  delivery 
per  producer,  by  marketing  area,  May .  18 

Table  6:  Number  of  producers  delivering  milk  to  handlers  regulated 
under  Federal  orders,  total  producer  deliveries,  butterfat 
content  of  producer  deliveries,  and  average  daily  delivery 
per  producer,  by  marketing  area,  June .  2  0 

Table  7 :  Producer  deliveries  of  milk  used  in  Class  I 

and  gross  Class  I  use  by  handlers  regulated  under 
Federal  orders,  by  marketing  area,  May,  with 

comparisons .  22 

Table  8:  Producer  deliveries  of  milk  used  in  Class  I 

and  gross  Class  I  use  by  handlers  regulated  under 
Federal  orders,  by  marketing  area,  June,  with 

comparisons .  24 

Table  9:  Producer  deliveries  of  milk  used  in  Class  II 
by  handlers  regulated  under  Federal  orders, 

by  marketing  area.  May  and  year  to  date .  26 

Table  10:  Producer  deliveries  of  milk  used  in  Class  II 
by  handlers  regulated  under  Federal  orders, 

by  marketing  area,  June  and  year  to  date .  28 

Table  11:  Total  producer  deliveries  of  milk  and  producer  deliveries 

used  in  Class  I  by  handlers  regulated  under  Federal  orders, 
by  marketing  area,  January- June ,  with  comparisons .  30 


2 


Page  No . 


Table  12 :  Whole  milk  and  fat-reduced  milk  products  sold  in  marketing 
areas  defined  by  Federal  milk  orders,  for  markets  where 
such  information  is  available,  April  1999,  with 

comparisons .  32 

Table  13:  Whole  milk  and  fat-reduced  milk  products  sold  in  marketing 
areas  defined  by  Federal  milk  orders,  for  markets  where 
such  information  is  available,  May  1999,  with 

comparisons .  34 

Table  14 :  Packaged  sales  of  individual  whole  milk  products  and 
fat-reduced  milk  products  in  selected  marketing 
areas  defined  by  Federal  milk  orders,  January  1999  to  date, 
with  comparisons .  36 

Table  15:  Packaged  sales  of  whole  milk  products,  fat-reduced  milk 

products,  milk  and  cream  mixtures,  cream  products,  and  total 

fluid  products  by  handlers  regulated  under  Federal  milk 

orders,  grouped  by  region,  April  1999,  with  comparisons .  37 

Table  16:  Packaged  sales  of  whole  milk  products,  fat-reduced  milk 

products,  milk  and  cream  mixtures,  cream  products,  and  total 

fluid  products  by  handlers  regulated  under  Federal  milk 

orders,  grouped  by  region,  May  1999,  with  comparisons .  38 

Table  17:  Packaged  sales  of  milk  and  cream  mixtures,  cream  products, 
yogurt,  and  eggnog  by  handlers  regulated  under  Federal  milk 
orders,  January  1999  to  date,  with  comparisons .  39 

Table  18:  Milk,  skim  milk,  and  cream  utilized  in  the  manufacture  of 
dairy  products  by  handlers  regulated  under  Federal  milk 
orders,  grouped  by  region,  April  1999,  with  comparisons .  40 

Table  19:  Milk,  skim  milk,  and  cream  utilized  in  the  manufacture  of 
dairy  products  by  handlers  regulated  under  Federal  milk 
orders,  grouped  by  region,  May  1999,  with  comparisons .  41 


3 


Page  No . 

Table  20:  Federal  milk  order  component  prices  and  tests  in  various 

marketing  areas,  May  and  June .  46 

Table  21:  Factors  used  in  the  computation  of  Class  III-A 

prices  in  Federal  milk  order  markets,  January  1999  to  date..  47 

Table  22:  Producer  deliveries  used  in  Class  III-A  by  handlers  regulated 
under  Federal  orders,  by  selected  Federal  milk  order  marketing 
areas  and  region,  January  1999  to  date .  48 

Table  23:  Factors  used  in  the  determination  of  the  Basic  Formula  Price, 

January  1999  to  date .  49 

Table  24:  Basic  Formula  Price  and  related  information, 

January  1999  to  date . . .  5  0 

Summary  of  Federal  milk  order  actions.  May  1999 .  51 

Summary  of  Federal  milk  order  actions,  June  1999 .  51 


Dairy  Programs,  Washington,  DC,  September  1999 


4 


SUMMARY 


In  May,  70,832  dairy  farmers  delivered  10.2  billion  pounds  of  milk  to  handlers  regulated 
under  Federal  milk  orders,  1.0  percent  more  than  in  May  1998.  The  figures  for  June  were 
70,331,  9.4  billion  pounds,  and  27.6  percent  more,  respectively.  In  June  1998,  nearly  2.2  billion 
pounds  of  milk  normally  associated  with  13  Federal  milk  orders  was  not  pooled  due  to  the 
disadvantageous  relationship  between  the  Class  III  and  Class  III-A  prices  and  the  location 
adjusted  blend  price.  If  all  the  estimated  not-pooled  milk  had  been  pooled,  producer  deliveries 
would  have  been  3.4  percent  higher  in  June  1999  compared  to  June  1998. 

In  May,  handlers  utilized  36  percent  of  producer  deliveries  in  Class  I,  1 1  percent  in  Class  II, 

45  percent  in  Class  III,  and  8  percent  in  Class  III-A.  The  respective  figures  for  June  were  37,  13, 

46  and  4;  the  Class  III-A  figure  is  affected  particularly  by  not-pooled  volumes  of  milk. 

The  uniform  price  to  producers  (blend  price)  averaged  $12.53  per  cwt.  in  May,  4.1  percent 
lower  than  May  1998,  largely  resulting  from  Class  I  and  II  prices  that  were  8  and  9  percent  lower 
than  the  previous  year.  The  Class  III  price  was  3  percent  higher.  The  blend  price  in  June 
averaged  $12.83  per  cwt.,  7.7  percent  lower  than  June  1998.  Class  I  and  II  prices  were  1  and  2 
percent  lower  than  the  previous  year;  the  Class  III  price  was  1 3  percent  lower. 

Sales  of  packaged  fluid  milk  products  in  Federal  milk  order  marketing  areas  in  May  1999 
were  1.9  percent  higher  than  in  May  1998.  Whole  milk  products  sales  were  up  3.3  percent,  fat- 
reduced  milk  products  increased  1.2  percent.  These  changes  include  the  adjustments  for 
variation  due  to  calendar  composition.  The  respective  figures  for  June  were  0.7,  1 .8,  and  0. 1 . 
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SUMMARY  OF  PRODUCER  DELIVERIES,  PRODUCER  DELIVERIES  USED  IN  CLASS  I,  AND  PRICES 
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SUMMARY  OF  PACKAGED  DISPOSITIONS  OF  FLUID  MILK  AND  FLUID  CREAM  ITEMS  U 


7 


changes. 

7/  Represents  the  data  for  all  Federal  milk  order  markets,  except  for  New  York-New  Jersey.  For  percent  changes  based  on  comparable  markets,  see  tables  15  and  16. 


SUMMARY  OF  MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  MANUFACTURED  PRODUCTS  1/2/ 
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SUMMARY  OF  PACKAGED  SALES  OF  FLUID  MILK  ITEMS  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  1/ 
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TABLE  1 -FEDERAL  ORDER  FLUID  (CLASS  I)  DIFFERENTIALS,  JULY  1999  AND  MINIMUM  FEDERAL  ORDER  CLASS  I  PRICES,  JULY  AND  AUGUST 

1999  AND  1998  II 


II 


II  Prices  are  for  100  pounds  of  milk  of  3.5  percent  butterfat  content.  Prices  are  listed  generally  for  the  major  city  in  the  marketing  area;  see  footnotes  on  pages  42  and  43  for  these  locations. 
2/  The  fluid  differential  is  the  amount  added  to  the  Basic  Formula  Price  to  determine  the  Class  I  price.  The  Basic  Formula  Price  is  the  base  month  Minnesota-Wisconsin  price  for  the  second 
preceding  month  updated  with  a  product  price  formula.  See  Table  24.  The  fluid  differentials  shown  for  New  England,  New  York-New  Jersey,  and  Michigan  Upper  Peninsula  reflect  location 
adjustments.  The  differentials  specified  in  the  orders  are:  New  England  -  $2.52,  New  York-New  Jersey  -  $2.42;  and  Michigan  Upper  Peninsula  -  $1.15. 


TABLE  2-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  MAY,  WITH  COMPARISONS  II 
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See  footnotes  on  pages  42  and  43 . 


TABLE  2-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  MAY,  WITH  COMPARISONS  J./-CONT. 
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See  footnotes  on  pages  42  and  43 . 


TABLE  3-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  JUNE,  WITH  COMPARISONS  \t 
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See  footnotes  on  pages  42  and  43. 


TABLE  3-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  JUNE,  WITH  COMPARISONS  JV--CONT. 
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See  footnotes  on  pages  42  and  43. 


TABLE  4-AVERAGE  FEDERAL  MILK  ORDER  CLASS  I  AND  BLEND  PRICES,  BY  MARKETING  AREA,  JANUARY-JUNE,  WITH  COMPARISONS  1/ 
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CONTINUED 


TABLE  4-AVERAGE  FEDERAL  MILK  ORDER  CLASS  I  AND  BLEND  PRICES,  BY  MARKETING  AREA,  JANUARY-JUNE,  WITH  COMPARISONS  1/-CONT. 
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TABLE  5-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  MAY 
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CONTINUED 


TABLE  5 -NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  MAY-CONT. 
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See  footnotes  on  page  44. 


TABLE  6-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  JUNE 


''3* 
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CONTINUED 


TABLE  6-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  JUNE-CONT. 
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See  footnotes  on  page  44. 


TABLE  7-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 

FEDERAL  ORDERS,  BY  MARKETING  AREA,  MAY,  WITH  COMPARISONS 
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CONTINUED 


TABLE  7-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  MAY,  WITH  COMPARISONS-CONT. 
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See  footnotes  on  page  44. 


TABLE  8-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 

FEDERAL  ORDERS,  BY  MARKETING  AREA,  JUNE,  WITH  COMPARISONS 
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See  footnotes  on  page  44. 


TABLE  8  -PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  JUNE,  WITH  COMPARISONS-CONT. 
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See  footnotes  on  page  44. 


TABLE  9-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  MAY  AND  YEAR  TO  DATE 
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TABLE  9-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  MAY  AND  YEAR  TO  DATE-CONT. 
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See  footnotes  on  page  44. 


TABLE  10-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  JUNE  AND  YEAR  TO  DATE 
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TABLE  10-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  JUNE  AND  YEAR  TO  DATE-CONT. 
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See  footnotes  on  page  44. 
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See  footnotes  on  page  44. 


TABLE  12- WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS,  FOR  MARKETS 

WHERE  SUCH  INFORMATION  IS  AVAILABLE,  APRIL  1999,  WITH  COMPARISONS  1/ 
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See  footnotes  on  pages  44  and  45 . 


TABLE  12- WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS,  FOR  MARKETS 

WHERE  SUCH  INFORMATION  IS  AVAILABLE,  APRIL  1999,  WITH  COMPARISONS  1/-CONT. 
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See  footnotes  on  pages  44  and  45 . 


TABLE  13- WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS,  FOR  MARKETS 

WHERE  SUCH  INFORMATION  IS  AVAILABLE,  MAY  1999,  WITH  COMPARISONS  II 
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See  footnotes  on  pages  44  and  45 . 


TABLE  13- WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS,  FOR  MARKETS 

WHERE  SUCH  INFORMATION  IS  AVAILABLE,  MAY  1999,  WITH  COMPARISONS  J./-CONT. 
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See  footnotes  on  pages  44  and  45 . 


TABLE  14-PACKAGED  SALES  OF  INDIVIDUAL  WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  IN  SELECTED  MARKETING  AREAS 

DEFINED  BY  FEDERAL  MILK  ORDERS,  JANUARY  1999  TO  DATE,  WITH  COMPARISONS  \!  61  8/ 
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See  footnotes  on  pages  44  and  45 . 


TABLE  15-PACKAGED  SALES  OF  WHOLE  MILK  PRODUCTS,  FAT-REDUCED  MILK  PRODUCTS,  MILK  AND  CREAM  MIXTURES,  CREAM  PRODUCTS,  AND  TOTAL  FLUID 
PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  APRIL  1999,  WITH  COMPARISONS  91 
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TABLE  16-PACKAGED  SALES  OF  WHOLE  MILK  PRODUCTS,  FAT-REDUCED  MILK  PRODUCTS,  MILK  AND  CREAM  MIXTURES,  CREAM  PRODUCTS,  AND  TOTAL  FLUID 
PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  MAY  1999,  WITH  COMPARISONS  IQ/ 
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See  footnotes  on  pages  44  and  45 . 


TABLE  18-MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  THE  MANUFACTURE  OF  DAIRY  PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK 

ORDERS,  GROUPED  BY  REGION,  APRIL  1999,  WITH  COMPARISONS  14/ 
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TABLE  19-MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  THE  MANUFACTURE  OF  DAIRY  PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK, 

ORDERS,  GROUPED  BY  REGION,  MAY  1999,  WITH  COMPARISONS  14/ 
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FOOTNOTES  FOR  TABLES  2  AND  3. 


1/  Prices  are  for  milk  of  3.5  percent  butterfat  content  and  for  the  major  city  in  the 
marketing  area.  All  averages  are  weighted. 

2/  For  those  markets  which  have  multiple  component  pricing  (see  table  20),  the  prices 
represent  the  Basic  Formula  Price  plus  the  weighted  average  differential  price  or  producer 
price  differential  computed  under  the  order. 

3/  For  the  21  marketing  areas  where  it  currently  is  in  effect,  this  price  is  applicable  to 
producer  milk  used  to  produce  nonfat  dry  milk. 

4/  Zone  1  (Boston).  Price  at  201-210  mile  zone:  Class  I  and  blend,  72  cents  less.  Class 
I  and  blend  price  at  Hartford,  10  cents  less. 

5/  New  York  metropolitan  area.  Price  at  201-210  mile  zone:  Class  I  and  blend,  72  cents 
less;  Class  II  and  Class  III,  8  cents  less. 

6/  Philadelphia,  Baltimore,  and  Washington,  D.C.  Price  excludes  a  6-cent  direct 
delivery  differential  applicable  to  milk  delivered  to  the  Philadelphia  area. 

7/  Charlotte. 

8/  Zone  7  (Atlanta  and  Birmingham).  Class  I  and  blend  price  at  Little  Rock,  31  cents 
less;  and  at  New  Orleans,  57  cents  more. 

9/  Figures  exclude,  where  applicable,  Upper  Florida,  Southeastern  Florida,  Eastern  South 
Dakota,  and  Western  Colorado;  some  of  the  data  used  to  weight  the  monthly  prices  are 
restricted.  The  individual  Class  I  and  blend  price  data  for  these  markets  are  shown  below. 
Class  II  and  Class  III  prices  are  the  same  as  the  prices  shown  in  the  table  for  Carolina. 
Figures  also  exclude  Greater  Kansas  City.  Some  of  the  data  used  to  weight  the  monthly 
prices  are  restricted. 


M 

ay 

June 

Marketing 

Class  I 

Blend 

Class  I 

Blend 

area 

1999 

1998 

1999 

1998 

1999 

1998 

1999 

1998 

- Dollars - 

Upper  Florida 

15.20 

16.39 

15.04 

16.10 

15.39 

15.59 

15.03 

15.55 

S.  E.  Florida 

15.80 

16.99 

15.50 

16.66 

15.99 

16.19 

15.72 

16.00 

E.  S.  Dakota 

13.12 

14.31 

11.87 

12.32 

13.31 

13.51 

12.11 

13.27 

W.  Colorado 

13.62 

14.81 

13.28 

14.37 

13.81 

14.01 

13.60 

13.98 
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FOOTNOTES  FOR  TABLES  2  AND  3.  -CONTINUED 


10/  Zone  II  (Marquette). 

11/  Individual  handler  pool.  Blend  prices  are  weighted  average  of  all  handlers. 

12/  Zone  1  (Detroit).  Price  excludes  a  10-cent  direct  delivery  differential  applicable  to 
milk  delivered  to  the  Detroit  metropolitan  area. 

13/  Cleveland  and  Pittsburgh. 

14/  Zone  3  (Columbus).  Class  I  and  blend  price  at  Cincinnati  (Zone  4)  7  cents  more. 

15/  Indianapolis. 

16/  Zone  1  Chicago).  Class  I  and  blend  price  at  Milwaukee  (Zone  4)  9  cents  less. 

17/  Peoria. 

18/  Base  Zone  (Alton).  Class  I  and  blend  price  at  Carbondale  (Southern  Zone)  and  at  St. 
Louis  9  cents  more. 

19/  Zone  1  (Minneapolis). 

20/  Zone  1  (Des  Moines). 

21/  Zone  1  (Omaha). 

22/  Kansas  City  and  Topeka. 

23/  Zone  1  (Oklahoma  City).  Class  I  and  blend  price  at  Springfield,  Mo.,  58  cents  less. 
24/  Zone  1  (Dallas).  Class  I  and  blend  price  at  Houston,  54  cents  more. 

25/  Denver. 

26/  Boise,  Idaho. 

27/  Salt  Lake  City,  Utah. 

38/  Phoenix. 

29/  Albuquerque,  Santa  Fe,  and  El  Paso. 

30/  Zone  1  (Seattle  and  Portland). 
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FOOTNOTES  FOR  TABLES  4  THROUGH  11. 


1/  Prices  are  for  milk  of  3.5  percent  butterfat  content  and  for  the  major  city  in  the 
marketing  area.  See  footnotes  on  pages  42  and  43  for  location  at  which  price  is  reported. 
All  averages  are  weighted. 

2/  Figures  exclude,  where  applicable,  Upper  Florida,  Southeastern  Florida,  Eastern  South 
Dakota,  and  Western  Colorado;  some  of  the  data  used  to  weight  the  monthly  prices  are 
restricted. 

3/  Figures  exclude  price  data  for  Greater  Kansas  City  and  receipts  and  utilization  data  for 
Greater  Kansas  City-Eastern  South  Dakota,  where  applicable.  See  8/. 

4/  Data  are  a  summation  or  weighted  average  of  the  Tampa  Bay,  Upper  Florida,  and 
Southeastern  Florida  marketing  areas.  The  data  are  combined  in  order  to  mask  the  data  for 
Upper  Florida,  which  are  restricted. 

5/  In  these  marketing  areas,  milk  was  not  pooled  in  1998  due  to  disadvantageous  price 
situations.  See  4/  on  page  6. 

6/  In  these  marketing  areas,  milk  was  not  pooled  in  1999  due  to  disadvantageous  price 
situations.  See  4/  on  page  6. 

7/  The  data  for  these  marketing  areas  are  combined  in  order  to  mask  restricted  data.  See 
table  1  for  complete  marketing  area  name. 

£/  Class  I  and  Class  II  receipts  and  utilization  data  are  restricted  for  the  Greater  Kansas 
City-Eastern  South  Dakota  area. 

FOOTNOTES  FOR  TABLES  12  THROUGH  21. 

1/  In-area  sales  include  total  sales  in  each  of  the  areas  by  handlers  regulated  under  the 
respective  order,  by  handlers  regulated  under  other  orders,  by  partially  regulated  handlers, 
and  by  producer-handlers.  Sales  routes  of  handlers  may  extend  outside  defined  marketing 
areas;  therefore,  some  handlers'  in-area  sales  are  partially  estimated. 

2/  Plain,  flavored,  and  miscellaneous  whole  milk  products. 

3/  Plain,  fortified,  flavored,  and  miscellaneous  fat-reduced  milk  products,  and  buttermilk. 

4/  Effective  February  1,  1999,  the  order  provision  defining  the  marketing  area  of  this 
order  suspended  11  counties  from  the  area  for  an  indefinite  period.  See  “Summary  of 
Federal  Milk  Order  Actions,  February  1999"  in  FMOS-430. 

5/  Comparable  markets  are  markets  where  the  orders  were  in  effect  the  entire  period 
1998-99,  and  for  which  the  data  were  not  affected  significantly  by  marketing  area  changes. 
Excludes  Nebraska-Western  Iowa;  see  4/. 

6/  Excludes  New  York-New  Jersey. 

7/  Figures  adjusted  to  eliminate  variation  in  data  due  to  calendar  composition. 

£/See  table  12  for  marketing  areas  included;  excludes  New  York-New  Jersey  and 
Nebraska-Western  Iowa. 

91  Total  packaged  disposition,  in  and  out  of  the  marketing  area,  by  regulated  handlers. 
Besides  receipts  from  producers,  these  dispositions  also  may  include  receipts  from  other 
Federal  order  plants  and/or  receipts  from  other  sources.  However,  sour  cream,  yogurt, 
and  eggnog  are  reported  on  a  used-to-produce  basis. 


44 


FOOTNOTES  FOR  TABLES  12  THROUGH  21  .-CONTINUED 


10/  See  table  12  for  marketing  areas  included;  excludes  New  York-New  Jersey  and 
Nebraska-Western  Iowa. 

11/  Light,  heavy,  and  sour  cream,  and  cream  dips. 

12/  In  addition  to  listed  fluid  milk  and  cream  products,  includes  yogurt  and  eggnog. 

13/  Percent  changes  are  based  on  the  same  group  of  comparable  markets— markets  where 
the  orders  were  in  effect  the  entire  applicable  two  year  period,  and  for  which  the  data  were 
not  affected  significantly  by  marketing  area  changes;  all  markets  are  comparable. 

14/  Includes  producer  milk  and  other  source  milk  used  to  produce  manufactured  dairy 
products  in  regulated  pool  plants,  as  well  as  milk  diverted  and  shipped  to  non-order  plants 
for  processing.  Other  source  milk  at  regulated  plants  includes  bulk  transfers  and 
diversions  from  other  Federal  orders,  and  receipts  from  unregulated  sources.  Some  of  the 
data  are  preliminary  and  partially  estimated. 

15/  In  addition  to  listed  manufactured  products,  includes  milk,  skim  milk,  and  cream  used 
in  other  manufactured  dairy  products,  e.g.,  evaporated  milk,  condensed  milk,  dried 
products,  aerated  cream,  and  skim  milk  equivalent  used  to  fortify  fluid  milk  products; 
milk,  skim  milk,  and  cream  used  in  other  food  products  as  well  as  used  in  animal  feed, 
dumped  or  spilled,  plant  loss,  and  miscellaneous  products. 

16/  Percent  changes  are  based  on  the  same  group  of  comparable  markets-markets  where 
the  orders  were  in  effect  the  entire  applicable  two  year  period,  and  for  which  the  data  were 
not  affected  significantly  by  marketing  area  changes;  all  markets  are  comparable.  These 
changes  are  based  on  pounds  of  butterfat,  except  for  nonfat  dry  milk  which  are  based  on 
pounds  of  skim  milk. 

17/  The  marketing  areas  in  which  milk  was  not  pooled  in  April  1998  and  1999  due  to 
disadvantageous  price  situations  were  in  these  regions.  See  2/  on  page  8. 

18/  Restricted. 

19/  The  marketing  areas  in  which  milk  was  not  pooled  in  May  1998  and  1999  due  to 
disadvantageous  price  situations  were  in  these  regions.  See  2/  on  page  8. 
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TABLE  20-FEDERAL  MILK  ORDER  MILK  COMPONENT  PRICES  AND  TESTS  IN  VARIOUS  MARKETING  AREAS,  MAY  AND  JUNE  1/ 
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TABLE  21 -FACTORS  USED  IN  THE  COMPUTATION  OF  CLASS  III- A  PRICES  IN  FEDERAL  MILK  ORDER  MARKETS, 

JANUARY  1999  TO  DATE  J J 
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1/  The  marketing  areas  shown  are  the  marketing  areas  for  which  the  data  is  available  and  unrestricted. 

2/  The  marketing  areas  included  in  this  region  are  shown  on  table  2  under  the  North  Atlantic  and  Southeastern  regions. 

3/  The  marketing  areas  included  in  this  region  are  shown  on  table  2  under  the  East  North  Central  and  West  North  Central  regions. 

4/  The  marketing  areas  included  in  this  region  are  shown  on  table  2  under  the  West  South  Central,  Mountain,  and  Pacific  regions. 


TABLE  23-FACTORS  USED  IN  THE  DETERMINATION  OF  THE  BASIC  FORMULA  PRICE,  JANUARY  1999  TO  DATE 
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TABLE  24-BASIC  FORMULA  PRICE,  AND  RELATED  INFORMATION,  JANUARY  1999  TO  DATE 
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test  for  determining  the  butterfat  differential). 


Summary  of  Federal  Milk  Order  Actions.  Mav  1999 


There  were  no  final  actions  effective  during  this  period. 


Summary  of  Federal  Milk  Order  Actions.  June  1999 


There  were  no  final  actions  effective  during  this  period. 
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